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98

Porsche
Chanel
Rolls Royce
Rolex

Meissen 78

Cartier 083

83

Gucci 88

Kempinski
Luxury products with
young brand values
are especially
successful with the
“luxury newcomers.”

Montblanc
Glashutte

Prada 79
Escada

Hermeés

Bang&Olufsen 52

W Established mNewcomers

Source: TNS Infratestt KPMG
Other results: Lous Vuitton:49/42%, Siematic: 50/43%, Bulthaupt:38/28%, Chronoswiss: 28/24%
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Meissen Z 54
49
Porsche -
Chanel ﬁg
Glashiitte 38
Kempinski 36
Montblanc 36
Gucci gg
Bang&Olufsen —
Appeal figures of
33
Rolex ° many luxury
Cartier - 32 products in
27 population groups
Escada 4 with affinity to luxury
Roll Royce 26 (25%) are below
average
Prada 53
Hermés 17
Louis Vuitton 15 17

W Established ®mNewcomers

Source: TNS Infratest/KPMG / Other results: Bulthaupt:14/8%, Chronoswiss: 11/7%
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Newcomers
75

Figures in %
Producers of luxury Established Fulfilled: Producers of
products still have 81 luxury brands act
potential for responsibly.
improving their image . .
regarding corporate Expecte_g.l_ tEszCt social
responsibility and 36 ;er]s\/ﬁ)::)r;]sr;]é;]t)/aﬁl; friendly
good corporate Total population -
citizenship. 76 production by producers of

luxury products”

W Fulfilled mExpected
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